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Chinese censorship on sex-related
products in public space

m 1989, Regulations on prohibiting advertisements
on sex-related products, by Industrial and
Commercial Administration Bureau (1o f2f nto
China’s value and moral systen)

m [n 2007, Announcement to strengthen the
regulation on prohibiting illegal advertisements
on sexual medicine and STT treatment



m Actual regulations differ on different products,
and in different public space
m Central media vs. local media.

m TV- buses, roadside adv. Board- newspapers and
magazines- websites- flies

m Condom- infertility, abortion, emergent
contraception pill -bu shen huangyang (to tonity
kidney and strength Yang )



Regulating condom & social debates

Some good tries:

m 1998, [isnbon advertise on 80 buses in Guangzhou city, ‘Love
without concern’ (wuyon wuly de ai); required to remove in a
month

m 1999, CCTV has a non-commercial adv. on condom for HIV
and STT prevention purpose; the picture, word ‘condom’ and
brand ‘Durex’ not allowed to appear; still required to stop the
other day; (‘condom as sex-related products’)

m 2000, A big [isnbon adv.board appeared outside a tall building in

Wuhan city; required to remove in 2 days.

m 2008, Durex Digital Video Advertisement appear on shanghai
subway; defined as illegal and to be removed.



m Digital Video Advertisement on Durex

m /7297296.fly
m FLV Player\FI.VPlayer.exe

m http:/ /www.tudou.com/programs/view/Gj6A
wMGelWA/



Condom company such as [zsnbon and Durex-

100% condom use and social marketing in preventing
ISIAANIDRE (easily to access in
supermarkets)

—more in practice and local level; less
visible in public space on condom

of maintaining China’s value and moral
system

Using on ‘create a pure space for
children and adolescents’. (too visual and direct link to
SEX)



Adv. On Infertility: for reproductive
purpose
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AdV. INO=-Ppalniul aDor1to1 and
Emergent contraceptive pill

m Appear on TV and campus
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m The role of reproduction in Chinese culture &
One child policy, abortion is legal

m Commercial agency

m ‘bad influence and cause more pregnancy’



DU swen Znndngyans (tO0 tonily Kidncy
and strength Yang )

m Tradition and western
medicine to strenghthen Yang

m Constructing men’s sexuality
by improving men’s capacity
of doing sex and satistying
women

B Medicalization and
commercialization
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Money, health, power/ideologies &
relationship

m Government’s ideology in maintaining pure
environment

m Social reaction for the sake of ‘children’
m Family planning and health promotion

B Commercialization and medicalization in sexual
related area

m Cultural and social constructing of men’s
sexuality



